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Why Digital Is Sustainability’s Next Frontier

Several apparel brands are using QR codes and NFC technology to create “digital passports” that
allow consumers to track a garment's lifecycle.

By Theresa Hegel o o @ 9

Atlantis Headwear is a sustainable hat company based in Italy,
offered exclusively in North America through Counselor Top 40
supplier Sportsman Cap & Bag (asi/88877). Atlantis began adding
QR code labels linked to its traceability system three years ago to
share its sustainability strategy, according to Federico Pasini,
brand and sales director. "We believe transparency builds trust,”
he adds.

Atlantis Headwear

1,762 followers

3mo

With the #NFC technelogy your products become interactive, enhancing your
brand experience and allowing your customers to find the informations you want
to share, just with one tap. Learn how to make your interactive custom
#headwear here

https:[fbit.ly/3wir8h&

#theheadwearmakers

Scanning the QR code on an Atlantis cap's internal label opens
access to the product passport with information about production
area, ports of departure and arrival, quality control, shipping, as
well as technical specification. Some Atlantis caps also embed an
NFC tag in the bill, which when tapped outlines the sustainability
journey of the product, including the added value of using
recycled polyester fibers or organic cotton, according to Pasini. In
addition to recycled polyester and organic cotton, the headwear
brand has introduced products that use recycled cotton, recycled
plastic and recycled woven and embroidery threads into the
promo industry.
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Following the Journey to
Sustainable Headwear

Being sustainable is not an abstract concept, but a daily behavior
that's entered the promotional products industry

@ Silvia Pallaro = August 11, 2021 W2 minute read
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PromoCorner

The leading digital marketing agency to the promotional products industry.
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Are you still trying to lose that lockdown 15 Ibs? Amelia Madl shows us some
awesome promo workout gear on today's #AMadlsCloset to help get you in the
groove. #summerbody #wagonyouredraggin

https://Inkd.in/d2GKzji
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Look good while you are getting your sweat on! / PromoJournal - A. Madl's
Closet
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In The News - July 2021

0000

Sportsman Cap & Bag (asi/88877) and Atlantis Headwear
(asi/37380) have decided to build on their initial agreement to
distribute a few select knit styles by increasing their offering to 11
styles through an exclusive partnership.
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Sportsman Cap & Bag Announces

. . . PITTSBURGH, PA
Partnership with Atlantis SEPTEMBER 24-25
Headwear

Sportsman Cap & Bag currently carries 11 sustainable products from
Atlantis

@ Alexandria Bruce & July1,2021 W1 minute read

In an effort to offer sustainable solutions, Sportsman Cap & Bag

announces a partnership with Atlantis Headwear.

Founded in 1995 and based in ltaly, Atlantis Headwear commits to
reducing the waste of natural resources and aims to create a positive

impact for people and the environment, according to Sportsman Cap.

“We're focused on long-term, sustainability goals at Sportsman Cap & Bag,” says Dan Saferstein,
Sportsman Cap & Bag president. “For 25 years, Atlantis has set the standard for sustainable
headwear. Partnering with this eco-friendly brand allows us to provide a better selection and

inspiration to our customers.”

Sportsman Cap & Bag currently carries 11 sustainable products from Atlantis. All styles are made from

recycled materials and meet Global Sustainable Recycled Standards.

AT Atlantis, we are headwesar makers with a passion,” adds Federico Pasini, Atlantis Headwear brand
and sales director. “Sportsman Cap & Bag shares this passicn of exploring and developing new
technologies and sustainability efforts. We look forward to many years of success for both

companies.”

Sportsman Cap & Bag offers this new brand through 16 distributor locations in North America.
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Sportsman Cap & Bag Partners with Atlantis Headwear
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July 12, 2021

Sportsman Cap & Bag, Lenexa, Kan., recently announced a new partnership with
Atlantis Headwear.

“With their high-quality sustainable fabrics, design creativity and timely professionalism,
building a partnership with Atlantis Headwear is exciting,” says Dan Saferstein, Sportsman
Cap & Bag president.

Founded in 1995 and based in Italy, Atlantis Headwear is committed to producing the best
products and reducing the waste of natural resources with the aim of creating a positive
impact for people and the environment, according to the company.

“At Atlantis, we are headwear makers with a passion,” says Federico Pasini, Atlantis
Headwear brand and sales director. “Sportsman Cap & Bag shares this passion of
exploring and developing new technologies and sustainability efforts. We look forward to
many years of success for both companies.”

Sportsman Cap & Bag currently carries 11 sustainable products from Atlantis including the
Geao, an unstructured bucket (style GEOB); the Recycled Cap, a structured dad cap (style
RECC); and the Shine Beanie, a reflective 9" knit (style SHIB). All styles are made from
recycled materials and meet Global Sustainable Recycled Standards.

“We're focused on long-term, sustainability goals at Sportsman Cap & Bag,” says
Saferstein. “For 25 years, Atlantis has set the standard for sustainable headwear.
Partnering with this eco-friendly brand allows us to provide a better selection and
inspiration to our customers.” — D.S.
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Atlantis Headwear Announces New Availability In North America

Atlantis Headwear (PPAI 753003, S1), headquartered in Venice, ltaly, is now distributing in North America through Sportsman Cap & Bag.

“Our goal is to provide high-quality sustainable fabrics with creative design and timely professionalism,” says Federico Pasini, Atlantis Headwear brand and sales
director. “At Atlantis, we are headwear-makers with a passion. We are pleased to partner with Sportsman Cap & Bag, a company that shares our passion to explore
sustainable efforts.”

Founded in 1995, Atlantis Headwear produces sustainable products through a commitment to reduce the waste of natural resources.

“We're focused on long-term sustainability goals at Sportsman Cap & Bag,” says Dan Saferstein, president. “For 25 years, Atlantis has set the standard for sustainable
headwear. Partnering with this eco-friendly brand allows us to provide a better selection and inspiration to our industry.”

FILED UNDER JUNE 2021 | ATLANTIS HEADWEAR
Read time: Less than a minute
155 words
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Tel +39 0421 57115‘3‘_ .
marketing@masteritaha.lt
www.atlantis-caps.com

Attractive headwear

There are a number of attractive models of hats, caps and beanies
for the new season in the extensive range from Atlantis, a brand of
the promotional product specialist Master Italia. The 2020 collection
includes innovative models in keeping with the trend towards new
shapes, designs, materials and colours, including many sustainably
produced series. Rapper cotton is available in numerous bright colours
and stands for 100 percent leisure time pleasure. The most important
feature is the classic Trucker version with a wide fit, open at the neck
and closable with the practical PVC fastener for a perfect fit. Also
available from Atlantis is the Recy Beanie, made from recycled
polyester, consisting of about 14 recycled plastic bottles per kilo of
yarn — organic and environmentally friendly for the benefit of a
sustainable environment. Further information is available at Master
[talia.
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Atlantis: Neue Produkte
und Werbekampagne

Wer in diesen Tagen in
den Fach- oder sozialen Me-
dien eine Anzeige der Kopf-
bedeckungsmarke  Atlantis
sieht, traut vielleicht zunachst
seinen Augen nicht. Da ist
zum Beispiel ein weibliches
Model zu sehen, das statt
einer traditionellen Kappe
oder Mitze einen Wind-
beutel tragt. Mit den teils
gewohnlichen, teils sehr un-
gewohnlichen Szenarien will
Atlantis an die unendlichen
Moglichkeiten der Personali-
sierung anspielen. Mit ihren
25 Jahren Erfahrung ist die
Marke im Bereich hochwerti-
ger Kopfbedeckungen schon
langer nicht mehr am Markt
wegzudenken. Die ltaliener
gehoren zu den Ausstellern
der TV TecStyle Visions und
stellen dort ihre 2020er Kol-
lektion vor, in der die Mode
und aktuelle Trends beriick-
sichtigt werden. Smarte und

~Rapper Canvas” von Atlantis
(Foto: Master Italia)

nachhaltige Stoffe  zeich-
nen die Neuheiten ebenso
aus wie leistungsstarke und
langlebige Produkte. Neu
im Sortiment ist die Kappe
~Rapper Canvas”, die fur die
Freizeit geeignet ist. Am auf-
falligsten ist das klassische
JJrucker Mesh”, das fir eine
angenehme Frische auf dem
Kopf sorgen soll.

Die Passform der Kappe
kann Uber die Weite mit ei-
nem PVC-Verschluss auf der
Rickseite reguliert werden.
Dank der leuchtenden Far-
ben, des kurzen Schirms und
des glamourdsen Stils eignet
sich die Kappe dem Anbieter
zufolge perfekt fiir Abend-
bummel oder nichtliche
Kneipentouren.

Mit Blick auf das Thema
Nachhaltigkeit versucht At
lantis eigenen Angaben nach,
die Umweltauswirkungen der
Lieferkette zu verringern und
die eigene Kollektion durch
neue nachhaltige Produkte zu
erweitern. Nach organischer
und recycelter Baumwolle ist
auch recyceltes Polyester ein
wichtiges Thema fir Atlantis:
Der ,Recy Beanie” etwa be-
steht aus 50 Prozent recycel-
tem Polyester und 50 Prozent
Acryl.

Atlantis (Master Italia)
TV-Stand: Halle 1, 130
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CASQUETTE CANVAS
ATLANTIS - MASTER ITALIA s1anp 26168

La casquette « Rapper Canvas » d'Atlantis dispose d’un maillage camionneur
classique, qui assure une fraicheur agréable. La largeur de la casquette, ouverte
derrigre le cou, est réglable avec une fermeture en PVC, pour un ajustement
parfait. Grace a ses couleurs vives, a la visiére courte, son style glamour et son
matériau en toile, la nouveau modéle d'Atlantis est un accessoire textile idéal.
www.atlantis-caps.com

#24 Janvier 2020 a
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TecStyle

Visions

MaRgefertigte Miutzen
fur jeden Bedarf

Atlantis stellt ,,Custom Made*“-Konzept vor

d (AF) Im Bereich von Kap-
pen und Strickmiitzen ist die
Marke ,Atlantis by Master
Italia Spa“ eine wichtige
Branchengrofe.  Kunden,
deren Wiinsche iiber das
groBe Produktportfolio der
Italiener hinausgehen, kon-
nen seit diesem Jahr von der
Méglichkeit Gebrauch ma-
chen, Kappen und Miitzen
maBanfertigen zu lassen.

Den neuen Service stellte
das Unternehmen auf den
Fachmessen Promolex Expo
in Dusseldorf und TV TecS-
tyle Visions in Stuttgart vor.
Mit dem Angebot mochte
Atlantis  Interessierten  die
Méaglichkeit bieten, (iber das
breite Kopfbedeckungsport-
folio hinaus individuellere
Kappen und Miitzen bis hin
zu komplett eigenen Kollek-
tionen anbieten zu konnen.
JJe nach Komplexitat des
Projekts konnen unsere Kun-
den die individuellen Kappen
schon ab einer Stiickzahl von
144 Artikeln und einer Liefer-
zeit von 30 Tagen bestellen.
Individuelle  Strickmiitzen
gibt es in der Expressvarian-
te sogar ab 100 Stiick und 15
Tagen Lieferzeit”, berichtet
Marketing- und Projektmana-
gerin Nadine Poletto. Bei der
zeitlich schnellsten Variante
stehen zwolf Modelle in je 15
Farben zur Auswahl, die mit
ausgewahlten Varianten (z.B.

Nadine Poletto (Marketing- und Projektmanagerin) und Federico Fasini
(Sales & Brand Director) informierten in Diisseldorf und Stuttgart (iber

das ,Custom Made“-Angebot von Atlantis.

flache Stickerei, bedrucktes
Innenband oder Kontrastnah-
te auf dem Schirm) dekoriert
werden konnen.

Das ,Custom Made”-An-
gebot von Atlantis reicht dar-
tiber hinaus aber bis zu kom-
plett frei geplanten Kappen
und Strickmutzen, bei denen
fast keine Grenzen an Mate-
rial, Design und Dekorations-
technologien gesetzt werden.
So kénnen auch Zierleisten
und Hologramme integriert
werden und es werden spe-
zielle  Verpackungslésungen
angeboten. Die Mindestbe-
stellmenge liegt in diesem
Fall bei 288 Stiick bei einer
Lieferzeit von 60 Tagen. Die
Logos bzw. Designs werden

a2 | TP 1/2020

(Foto: Andreas Famung)

vom Kunden hochgeladen
und vom Designteam von
Atlantis entsprechend verar-
beitet.

Interessierten  stellt ~ At-
lantis das neue Angebot in
einem eigenstandigen Be-
reich auf der neu gestalte-
ten Homepage als auch in
einem speziellen ,Custom
Made“-Katalog vor. Dort gibt
das Unternehmen auch einen
Uberblick tiber die einzelnen
Modelle und Dekorations-
moglichkeiten, die zur Ver-
fligung stehen, und erlautert
die jeweiligen Arbeitsschritte,
Mindestbestellmengen  und
Lieferzeiten.

Atlantis by Master ltalia
www.atlantis-caps.com
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Absolute Apparel
Eco-friendly beanie
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PUT YOUR PASSION ON YOUR HAT.
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TOGETHER WE WILL TURN ANY IDEA INTO A WONDERFUL CAP.

wwnw atlantis-caps.com
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Warming multitalent

Tracksuit bottoms or sports leggings, a sports
bra, T-shirt, jacket, sneakers —and the sports out-
fit is complete. Right? The arms, legs and body
are wrapped up warm, but the head and neck
are often left out when dressing. Here the neck
warmers by Master Italia, which have been ex-
tremely popular among outdoor fans for years,
come to the rescue.

Whether used while jogging, hiking or cy-
cling, the model Freedom reliably protects the
throat and neck from the cold during the winter.
The fine polyester material is pleasantly soft and
breathable and as a result of its fast-drying prop-
erties, the red scarf is quickly ready to wear again
after use. What's more, freedom is not only suit-
able for covering the neck, its flexible fields of
application mean it also doubles up as a cap,
headband or mask for the mouth and nose.

Atlantis - Master Halia S.p.A.
www.atlantis-caps.com




